
Course Duration:
8 weeks (2 sessions per week, 2 hours per session)

Course Objectives:
- Develop a cohesive social media marketing strategy that aligns
with overall marketing goals.
- Create engaging and shareable content tailored to various
social media platforms.
- Implement best practices for community management and
building a loyal following.
- Identify and collaborate with influencers to extend brand reach
and credibility.
- Utilize social media analytics to track performance and
optimize marketing strategies.
- Navigate the evolving landscape of social media and stay
updated with the latest trends and platform updates.

Social Media Marketing
and Influencer
Engagement

Price: $ 2,250

Explore the dynamic world of Social Media Marketing and
Influencer Engagement in our comprehensive course. Learn to
craft compelling social media strategies, collaborate with
influencers, and engage your audience to build brand awareness
and drive sales. Ideal for marketers seeking to capitalize on the
power of social media.

Course Overview

Week 1: Introduction to Social Media Marketing

Session 1: Overview of Social Media Marketing
- Understanding the role of social media in modern marketing
- Key trends and statistics in social media usage
- Defining social media marketing goals

Session 2: Choosing the Right Social Media Platforms
- Overview of popular social media platforms
- Audience demographics and platform suitability
- Creating a platform selection strategy

Week 2: Crafting a Social Media Strategy

Session 1: Developing a Social Media Marketing Plan
- Setting SMART goals for social media
- Aligning social media strategy with overall marketing goals
- Budgeting and resource allocation

Session 2: Content Strategy and Planning
- Types of content: text, images, videos, and live streams
- Creating a content calendar
- Tools for content creation and management
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Week 3: Creating Engaging Content

Session 1: Writing for Social Media
- Crafting compelling captions and posts
- Storytelling techniques for social media
- Best practices for different platforms

Session 2: Visual Content Creation
- Importance of visuals in social media
- Basics of graphic design and video production
- Tools for creating visual content

Week 4: Community Management

Session 1: Building and Managing Online Communities
- Strategies for growing your social media following
- Engaging with followers and fostering community
- Handling negative comments and crises

Session 2: Social Media Customer Service
- Providing support through social media channels
- Best practices for responding to inquiries
- Using social media for feedback and improvements

Week 5: Influencer Engagement

Session 1: Introduction to Influencer Marketing
- Understanding the influencer landscape
- Benefits and challenges of working with influencers
- Identifying suitable influencers for your brand

Session 2: Collaborating with Influencers
- Approaching and negotiating with influencers
- Creating mutually beneficial partnerships
- Legal considerations and contracts
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Week 6: Executing Influencer Campaigns

Session 1: Campaign Planning and Execution
- Setting campaign objectives and KPIs
- Coordinating content creation and promotion
- Managing influencer relationships during campaigns

Session 2: Measuring Influencer Campaign Success
- Analyzing campaign performance
- Calculating ROI and assessing impact
- Case studies of successful influencer campaigns

Week 7: Social Media Analytics

Session 1: Introduction to Social Media Analytics
- Importance of analytics in social media marketing
- Overview of key metrics and KPIs
- Tools for social media analytics

Session 2: Using Data to Optimize Strategy
- Analyzing engagement and reach
- Adjusting strategy based on insights
- Reporting and presenting findings

Week 8: Trends and Future of Social Media Marketing

Session 1: Staying Updated with Social Media Trends
- Emerging trends in social media
- Adapting to platform updates and changes
- Future predictions and innovations

Session 2: Final Project and Course Wrap-Up
- Presentation of final social media marketing plan
- Peer reviews and feedback
- Course summary and key takeaways

By the end of this course, participants will have a thorough
understanding of how to leverage social media platforms and
influencers to enhance their brand’s presence and achieve
marketing objectives. Join us to transform your social media
presence and take your marketing efforts to new heights.


